
Inspiration
Stimulation to 
kick-start your 
imagination

Inspired By
Designers share 
their sources of 
inspiration

In the Mood
Collections curated 
by a designer in 
mood-board style

Favorites
Designers reveal 
their go-to products

Imagination
Ideas to ignite 
innovation

Mix & Match
Ideas for creating 
thematic design 
with complementary 
products & looks

Beyond the Hotel
Inside look at 
projects outside the 
hotel industry—
designers share their 
residential, retail, 
restaurant, etc., 
projects

Innovation
The best vision 
is insight

What’s Hot
The latest and 
greatest products 
& concepts

What’s Cool 
Editors’ picks for 
the new, noteworthy 
& not to miss!

Creative Minds
Manufacturers 
discuss product 
design & inspiration

Insight 

Understanding 
purpose and 
process

Storytellers
Guest columnists 
share their design 
journey in their own 
words

Trendsetters & 
Tastemakers
Inside the creative 
minds outside our 
industry—think 
automotive, fashion, 
technology

Process
Making ideas 
happen

Concept
Creating the 
narrative for the 
design story such 
as storyboards, 
identities & 
branding

Completion
The finished hotel: 
From dynamic 
design to the guest 
experience

INSPIRED  BY

A / Wong  
Chuk Hang
“Our HOK Hong 
Kong studio is in 
the warehouse 
district of Wong 
Chuk Hang,” said 
Rofkind. “Once an 
industrial hub, this 
part of the city is 
transitioning into a 
neighborhood with a 
mix of hidden cafés 
and art galleries 
nestled into historic 
warehouse buildings 
and modern glass 
office buildings. The 
street art and graffiti 
in Wong Chuk Hang 
are infamous, and 
local artists lead 
walking tours of  
the murals.”  

 B / Hong Kong
“As a city person, I 
love Hong Kong,” 
Rofkind noted. “I 
am inspired by the 
neighborhoods, 
crowds, smells, 
street foods, markets 
for flowers, birds, fish 
and whatever one 
can imagine. From 
its ancient traditions 
to ultramodern high-
rises, Hong Kong is 
a city of contrasts. 
Ideas emerge from 
the stonework of 
a temple, a metal 
screen in a window, 
the patterns of 
bamboo scaffolding 
or a sea of lanterns 
strung for yet  
another holiday.”

C / Experience  
as teacher
“There’s no better 
way to learn how to 
design a guestroom 
than to stay at a 
variety of hotels,” 
Rofkind said. 
“Well-designed 
hotels demonstrate 
creativity, imagination. 
Yet enlightenment 
also comes from 
lesser hotels. I 
learned an indelible 
lesson about the 
importance of 
master switches after 
running around a 
guestroom turning off 
all the lights without 
finding the switch 
for the desk light. I 
eventually gave up.”

D / Shanghai 
“The mix of 
Chinese culture 
and European flair 
makes Shanghai 
one of my favorite 
cities,” Rofkind 
said. “The Art Deco 
buildings in the 
French and German 
concessions 
and the beautiful 
buildings on the 
Bund always  
inspire me.”

E / Brilliant clients
“I’m constantly 
inspired by our 
clients—their 
hopes, dreams 
and needs for each 
unique project,” 
Rofkind said. “We’re 
so fortunate to 
collaborate with 
and learn from 
such brilliant people 
on a daily basis. 
Striving to exceed 
our clients’ program 
needs in a way that 
also delights them 
and the property’s 
future guests is  
why we wake up 
every morning.”
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J LEE
ROFKIND
J Lee Rofkind, principal/
regional leader of hospitality 
for HOK based in Hong Kong, 
knows that in order to find 
inspiration, one must look for 
it. In her inaugural year with 
HOK, Rofkind is embracing 
travel and exploration, 
which she believes leads to 
discovery; a world of design 
and culture awaits, so long as 
designers seek it out.

“To be a great designer 
you must travel; you must 
visit your project sites and 
learn about the local culture 
and architecture, as well 
as the capabilities of the 
craftspeople,” Rofkind said. 
“It’s fascinating, for example, 
to see the delicate stone and 
metal work in India or the 
wood carvings of Indonesia. 
Istanbul is an enthralling 
city on the border of Asia 
and Europe, with this fusion 
reflected in its architecture, 
cuisine and arts.”
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CREATIVE  MINDS

Water, Water,
EVERYWHERE

WORDS BY ADAM PERKOWSKY

This page: 
The Oculus at the 
entrance of The 
Guitar Hotel at the 
Seminole Hard 
Rock, located in 
Hollywood, FL

Opposite page: 
Fuller designed 
The Fountains of 
Bellagio (top) and 
fountains at The 
CityCenter (bottom) 
in Las Vegas.
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Mark Fuller has always loved to play with water. 
The CEO of WET, an integrated architecture, 
design, manufacturing and engineering firm that 
creates water fountains and experiences all over 
the world, grew up in Salt Lake City, where his dad 
built a sandbox by the garage.

“When I played in the sandbox, I never built 
castles. I built channels that boats would come 
through. I’d scoop out the dirt like excavating 
canals and make waterways,” he said, and told 
another story of when he was young. “Salt Lake  
would freeze in the winter, and we lived on a 
sloping street. After a snowstorm, the plows 
would push these big mounds of snow. Walking 
home from grade school, when there were no cars 
coming, I’d push the snow out and make these 
dams to divert the melted snow into the street. I 
got all the cars to go around my Corps of Engineers 
water projects.”

His hero early on was Walt Disney, and 
although he was unable to work for the visionary, 
Fuller did get a chance to work with his colleagues 
as a special effects designer in the late ’70s and 
early ’80s.

Fuller co-founded Los Angeles-based WET 
in 1983 with fellow Disney Imagineers Melanie 
Simon and Alan Robinson, and the company has 
since designed more than 200 fountains and water 
features using water, fire, ice, fog and lights.

Perhaps the most famous WET design is the 
Fountains at Bellagio, which recently celebrated 
its 20th anniversary as one of the most famous 
attractions in Las Vegas.

Fuller said the genesis of the landmark water 
feature sprang from a dinner he and his wife had 
with Steve Wynn, the Las Vegas developer of the 
Bellagio, Mirage (WET also redesigned the resort’s 
volcano attraction), Treasure Island and the Wynn 
Las Vegas.

“Steve was talking about his vision for 
Bellagio,” Fuller noted. “He said, ‘Mark, here’s what 
you have to do. You have to create an experience 
where people will not feel they’re in Las Vegas—
no colored lights, no flashing neon. We want to 
remove them emotionally and transport them 
to a beautiful, magical place.’ It’s surely the only 
thing in Las Vegas that is an original; pretty much 
everything else is a copy. He also said, ‘This better 
be the biggest thing you’ll ever do in your life.’ 
That’s the level of challenge that Steve laid out.”

One of WET’s more recent creations was The 
Oculus at the entrance of The Guitar Hotel at the 
Seminole Hard Rock in Hollywood, FL, where “we 
had the opportunity of working with another man 
of leadership and vision, Jim Allen, chairman of 
Hard Rock International and CEO of Seminole 
Gaming [which operates the resort].”

“We brainstormed what we could do with 
that Oculus to make it a magical place,” he added. 
“Most hotels have the traditional porte cochère or 
entryway, and this Oculus doesn’t really fit any of 
those labels. It’s a hub—that’s one of my favorite 
short words—that brings people, feelings and 
emotions all together into a nucleus.”

Fuller pointed out that what makes WET’s 
designs unique is that every material the company 
works with is ephemeral.

“Water is not a solid, it goes where it wants 
to—whether it’s rain, mist or fog, or even when we 
shoot it out of the nozzles in our control system,” 
he said. “We have a partner, which is nature: wind; 
sunlight making it sparkle; color, the reflection of 
the lighting around it. Each of these elements have 
a life of their own. Even fire. We don’t get fire to 
perform like an architectural building material. We 
cross our fingers partnering with the forces of life 
and nature when we do these things, and color is in 
that same sense.”

WE CROSS OUR FINGERS

 PARTNERING
WITH THE FORCES OF
 LIFE AND NATURE
WHEN WE DO THESE THINGS... 

—MARK FULLER
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SUMMER
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FALL
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WINTER
Space: Oct 5
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NEXT Virtual Meeting, bringing together 
buyers and sellers in a digital format to foster 
connections and build business.

Every full page advertiser or larger will receive one free NEXT Virtual Meeting, a $325 value.  
Buyers and sellers will be brought together in a digital format to foster connections and build business.


